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‘ \‘MIFER Workshop on Civics vs Ethics: Sustainable

g e e Tourism Development for Myanmar

Myanmar Tourism Sustainable Development Plan
(MTSDP)

Presented by
Dr. Wah Wah Maung
Permanent Secretary
Ministry of Investment and Foreign Economic Relations

}'/ Civics vs Ethics: Sustainable Tourism Development for Myanmar”
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Content

Purpose

&)

&)

Concepts and Background
Definition of Sustainable Tourism

A\

Sustainability Principles

N

Main responsibilities of sustainable tourism

N\

Stakeholders for the Development of Sustainable Tourism

A\

From Sustainable Investment Perspective

e

Recommendations

£
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£ Purpose
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< To brainstorm among the stakeholders for the inputs and
recommendations of Myanmar Tourism Sustainable Development
Plan (MTSDP)
£ Benefits and drawbacks of the tourism industry
£ Explore the role of sustainable tourism and ecotourism
£ Offer some examples
£Learn from the past

£Good practices

ts for the recommendation

g

£
-7 Understanding Importance of Tourism

* The most important economic feature of —
activities related to the tourism sector is that i

they contribute to three high-priority goals Of s s s e £ A wL\,Q
developing countries: Understanding what isTourism

* the generation of income, Understand nd Defos ol ot

* employment Understand and Define What is Tourism|

Definition of Tourism as an Industey

* foreign-exchange earnings.

* Smokeless Industry ( Trade in Services) o
2 MUIt|p|ler Effects 4 Reasons for Importance of Tou

1. Tourism creates demand

* In these cases, long-term programs/plan for 2 Toursm means(nore)consumpti

3. Tourism Value Chain

tourism development have been designed. 4 Toursm brings mligg
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£ The Definition of Sustainable Tourism

1IFE
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Sustainable tourism is “tourism that takes full account of its

A\ )

current and future economic, social and environmental
impacts, addressing the needs of visitors, the industry, the
environment and host communities”.

Defined by the UN Environment Program and

UN World Tourism Organization

TOURISM

£ Sustainability Principles o

FE

=
=

A Viable Natural Environment

* Sustainability principles refer to the

» environmental, IR e coomen]

Economic

* economic, and u ey o

Economy

* socio-cultural aspects of tourism
development, and

* a suitable balance must be established
between these three dimensions to
guarantee its long-term sustainability.

Environment | ;5. - Economic
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9 Sustainable tourism, one that establishes a suitable
MirEr  balance between the environmental, economic and

socio-cultural aspects of tourism development, G§90§c03
plays an important role in conserving biodiversity. c &f:)cﬁ:m:o%eﬁ
It attempts to minimize its impact on the msa.'?:ﬁ

environment and local culture so that it will be
available for future generations, while contributing

to generate income, employment, and the mgsglc\a:mgo%eﬁ
conservation of local ecosystems.
o93Cz0§4:03

By doing so, sustainable tourism maximizes the @P_Saoé Go,@ &)
positive contribution of tourism to biodiversity X

conservation and thus to poverty reduction and the
jevement of common goals towards sustainable

6G0YPEON

)
;// Sustainable tourism provides crucial
economic incentives for habitat protection.

-
g
52!
=

Revenues from visitor spending are often

channelled back into nature conservation or
capacity building programmes for local Ethical and
communities to manage protected areas. Responsible

Tourism!

Furthermore, tourism can be a key vehicle

in raising awareness and fostering positive
behaviour change for biodiversity
conservation among the millions of people
travelling the globe every year.

: . Source: World Tourism Organization
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Main responsibilities of sustainable tourism include:

=
o
=

v'Protecting the environment, natural resources, and
wildlife

v'Providing socio-economic benefits for communities
who live in tourist destinations

v'Conserving cultural heritage and creating authentic
tourist experiences

v'Bringing tourists and local communities together for
mutual benefit

v'Creating inclusive and accessible tourist

@ Stakeholders for the Development of Sustainable Tourism

v Participatory

v Inclusive

v Executive and
\ | / affordable

v Cross-cutting
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2 Ecotourism Vs. Sustainable tourism
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» the terms ecotourism and sustainable tourism being used interchangeably.
» Although both are important, but slight difference .

» While sustainable tourism is about creating travel opportunities with minimal
impact and positive benefits for destinations and their communities,

» ecotourism is more focused on educating tourists about nature and the
environment, and travellers taking part in conservation and cultural activities.

» While ecotourism should always be sustainable, not all examples of
sustainable tourism are ecotourism. For example, you might take a train to
stay in a sustainably powered lodge. While this is a sustainable option, you're

not necessarily learning about nature and your local surroundings in an

2 Ethical and Responsible Tourism
Managing Sustainability in Local Tourism Destinations
Edited By Tony O'Rourke
, Marko Kosc¢ak

Civics vs. Ethics




KEEP IN MIND THE 3Rs

How can you help?

-~
Remember the 3 R’s!
W — | Make less waste in the first
U/ 4 place

Use things again instead w

NO WASTE IS THE BEST WASTE
Avoid unecessary packaging! v § |
, o of throwing them away

RECYCLE \
= Recycle the correct things
as much as possible so that
they can be made into new

Reuse bags and bo; Recycle paper, cans and bottles,
transform waste into resources]

xe:
don't waste their value!
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Remember Earth Day
with the
Three R’s

N

)

)
Rt h R 1
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Sustainable tourism: Tourism that is economically,
socioculturally and environmentally sustainable.

With sustainable tourism, sociocultural and
environmental impacts are neither permanent nor
irreversible.

- John Beech and Simon Chadwick

“Civics Vs Ethics; Sustainable Tourism
Development for Myanmar”

(from Sustainable Investment Perspective)
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‘9‘/ Sustainable Investment

£ Economic Development
£ Environmental Sustainability
£ Social Development

£ Corporate Governance

2‘/) Tourism investment

£ Community Well-being
£ Economic Growth

£ Employment Opportunities

for Local People
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£ Sustainable Tourism

MIFER
“Tourism that takes full account of its current and future economic, social and environmental
impacts, addressing the needs of visitors, the industry, the environment and host communities”

“Tourism that refers to the environmental, economic, and socio-cultural aspects of tourism
development, and a suitable balance must be established between these three dimensions to
guarantee its long-term sustainability” (UNEP and UNWTO)

“Ecotourism as “sustainable tourism with a natural area focus, which benefits the environment
and communities visited, and fosters environmental and cultural understanding, appreciation,
and awareness.” (Mohonk Agreement, 2000)

MIFER

Responsible Business Conduct

Responsible business conduct (RBC) ‘ }all compliance with laws |

£ Human Rights
£ Environmental Protection

£ Labour Relations

£ Financial Accountability
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£ Myanmar Initiative for Sustainable Aim

MIFE

=

Economic Policy (2016)

Myanmar Investment Policy (2016)

Myanmar Investment Law (2016)

Myanmar Sustainable Development Plan (2018)
Myanmar Investment Promotion Plan (2018)
COVID-19 Economic Relief Plan (2020)

OECD Investment Policy Review of Myanmar
(2020)

AT\ I\

\J

\ I\

A\

2 Myanmar Initiative for Sustainable Aim

Myanmar Investment Law

£ Objective: To develop responsible investments which do not

cause harm to the natural environment and the social

environment for the interest of the Union and its citizens

Chapter 2 of Myanmar Investment Law
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£ Myanmar Initiative for Sustainable Aim

MIFER

Myanmar Investment Promotion Plan

£ Vision: To attain dynamic and harmonious
growth of Myanmar and create a fair and
prosperous society by promoting responsible

and quality investment

;2 Myanmar Initiative for Sustainable Aim

OECD Investment Policy Review of Myanmar (2020)

£ Promoting and Enabling Responsible Business Conduct

£ Investment Framework for Green Growth
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£ Myanmar Initiative for Sustainable Aim

MIFER

Upcoming Myanmar Economic Relief Plan (MERP)

\ 4 s SAUCHENS
£ Facilitation of business by 5 SMART MSDP
Programs: ij;f
£ Streamlining and Simplifying Procedures, ACRE
£ Maximizing Online Services and Minimizin
S O, & | GMSCRRP
Barriers to Business, (G NGV
£ Assuring After-care Services,
- £ Reducing Regulatory Burden, and
— Enhancement.
\\ e . > e /

£ Myanmar Initiative for Sustainable Aim

MIFER

The Notification No. 13/2017 “Classification of Promoted
Sector”
£ Providing services by construction of hotels and resorts

£ Transport services for tourists and sight-seeing

£ Eco-tourism

MIC’s Notification No. 13/2017
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Investment in Tourism Sector

MIFER
FDI in Tourism Sector Myanmar Investment in Tourism Sector

3400.000 e 0f31/12/2021 2400000 2375707 asof31/12/2021
4300000 3262037 2350000
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3100.000 250000

s 5 2200000

= 3000.000 =
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*= 2900.000 %

2 2804.255 é 2100000 20553
2800.000 2050000
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FDI of Tourism Sector in Total Investment

as of 31/12/2021
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Local Investment of Tourism Sector
in Total Investment

as of 31/12/2021

22554998

25000000

20000000

15000000

10000000

MMK in million

5000000

Hotel and Tourism
Permitted

MIFER
v 38005006 ( Solid Waste Management)
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Total Investment

20628161

2375707, 10.53% l 2086333, 10.11% l

Hotel and Tourism  Total Investment

Existing

Planning

COMMUNITY
ECOTOURISM

Partnerships

i

Education ‘
and Training

.
)

Tourism
Sector
Development

: Protected
Natural Areas

Financing

i

Other
Sustainable
Activities

Sustainable
Development

g
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£ Recommendations
MIFER The most important recommendations for more Sustainable
Tourism Investments are:

£ Proper zoning

£ Investment planning and Tourism Statistics
£ Encouragement of ethical business behaviors
£ Innovation

To be successfully implemented,

£ Finance ( Budget)

£ International Cooperation: Marketing, Branding, Technical Assistance
£ Stakeholders approach: Participatory and inclusive

£ Awareness raising

Incentives

£

2 Recommendations for Myanmar Tourism Sustainable Development Plan (MTSDP)
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“Thank you for your kind attention.”

wahmaungapril@gmail.com




CIVIC EDUCATION

CIVICS

The study of the right, the dutyand the
responsibility of citizenship. O




CIVICS

@ Social Ethics

1 @ Rights & Duties

| @ Discipline & Law

0 Peaceful Coexistence

EDUCATION

The Passing on of Knowledge

The Instilling of Values

The Development of Behavior
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CIVIC EDUCATION

Civic Knowledge




Civic Skills: Intellectual and Participatory

Civic Dispositions: Essential Traits of Private and Public Character
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Policy Recommendations

Specific Treatment

‘Treatment in Other Subjects

30 hours per school year at each grade, e.g., focus on rules, authority,
Justice, responsibility

40 hours per school year at each grads, e.2., community and state studies
focusing on local and state govemment

Primary and elementary - a minimum of 30 hours per school year, e.g., as part of instruction in reading, kanguage aris,
math, scicnce, physical education, ctc.

40 hours per school year, e g., integrated inio a course in US
History/Civies and Government/Geagraphy

6-7

Four two-week units af each grade (approx. 30 hours per school year),
¢.£.. focus on comparative government as part of a World
Civilization/ Ares Studies program

One semester course (approx. 60 hours), e.g., US Constitutional
Govemment

Teams of middle-grade teachers develop integrated curriculum units infusing content standards for civics and
govemnment, ¢.g., a language arts/literature unit focusing on the thems of power and autharity,; a science unit on
environmental pollution foeusing on the public palicy aspects of the issuz

Six two-week units at each grade (approx. 40 hours per school year), e.g.,
focus on comparative political philosaphics and political systems ina
World History/Global Studies course

1

60 hours per school year as an integral part of specific social science
course work, e.g., 20th-Century US History and Govemment

12

Full-year course (120 hours), e g., Applied Civies/Participation in
Govemment

Teachers planning high school courses in other subjects could use the content standards for civics and go o
develop thematic organizers, e £., a technology education class exploring how safety procedures and work place rules
profect everyonz.

NOTE: For grades K-4, 30 minutes per day was used as an average instruetional peviod. For grades 5-12, 30 minutes per day was used as an average instructional perind.

Recommendations for Sustainable Tourism Development




Education.is the most powerful
weapon WhICh{OU can use to
the

changet world.
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Ethics (C\acqléoog) @ a:8g:>u§g§s§qlo§

The term is derived from the Greek word ethos which can mean
custom, habit, character or disposition (BBC).

the philosophical study of the moral value of human conduct and of
the rules and principlei’that ought to govern it; moral philosophy
(Collins Dictionary.)

ethics, also called moral philosophy, the discipline concerned with
what is morally good \d bad and morally right and wrong. The term
is also applied to any %em or theory of moral values or principles.
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Importance of Ethics
Ethics is a basic requirement for human life.

It helps in decision-making regarding course of action.
It helps promote harmony and teamwork.

It helps enhance public image and credibility.

It assists in complying with laws and regulations.

It helps in organizing goals and actions.

It is the basis for long-term success
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IMPORTANCE
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Ethics & acsl:c;lg.} aal::‘pcm(pqp:g a0 G449 2060204

= Determines what an individual believes about 2
morality and right and wrong
Wiz (B rree | = |mpact on areas of life such as family, finances and
relationships
= honesty,integrity, transparency and confidentiality

o professional work and its typical values

o attributes such as commitment, competence,
confidence and contract..

o It comprises personal, organizational and
corporate models of behavior expected of
professionals

Professional Ethics

v" what is right and wrong in an organization;
| managerial ethics is dictated by the higher

v" It involves values such as honesty, integrity, the
fulfillment of commitments, compliance with
agreements and the willingness to accept
mistakes
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Honesty Moral
Competence
Principle
Professional
Value
Transparency Right & Wrong
Confidence Integrity
Responsibility Willing to accept mistakes

5 Rs as basic rules for ethical traveller

Respect hosts culture
++ Respect the environment

++» Respect the rules and regulations
++* Respect local traditions

++ Respect Human Rights

—
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o
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Too Much Skin at a Holy Site, fountains in Rome
Temple of the Emerald
Buddha in Bangkok
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CHINA | WORLD TRAVEL | SPORTS | OP

China / Society

S comments @ Pl GIMMI o Lage  Meawm  Smail

Bad behavior is more @ result of social pressures on Chinese tourists than personality,
experts sug@est. L Zhifus finds out why they say nurture overcomes nature

Tourists litter a sandy beach at Dadonghai
Resort in Sanya, Hainan province, during the
National Day holiday

A tourist climbs onto a tree and hands down
red autumn leaves to his companions at
Fragrant Hills, Beijing.

3

Statue of the Red Army soldiers in China

Riding Endangered Animals, Taken in Malaysia

Swimming in Fountains in Madrid
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anaulnousmsnonies TTAA '-'e — o o
THAI TRAVEL AGENTS ASSOCIATION 175 "m

e © 1362 2148175

CONTACT US

Event & Activities News Member C:vec:my Regme' New Member Photo Stock
ABOUTUS
About TTAA TTAA Members’ Code of Ethics
Comatiea TTAM ! Chapler { Advisar The Thai Travel Agents Association (TTAA) has stipuiated the Code of EINICS for e ASSociation's members 10 adhere as
guidelines. which Wil creaie unity, stabiity ang y Of thelr profession. This will be consistent weh the
Admintrason Falicy of the TTAA objectives and y of TTAA In elevating and pe g the Thal tounsm indusiry to be sustainable

Associstun by Laws
2 g 1. Membars will conduct business that have standards of professicnalism. qualty and morais, and will not deliberately do
anything that coule cause any aisrepute 10 the integriy of e profession
2. Members will preserve and mainiain a posiive Image of the country and the culture of the Thai peopie.
News 3. Members wil promote %o lourists 10 respect cultural differences as well as Study, understand, leam, and exchange postive
expenences of traveiing
NTO 3n6 Erebassy meetng for 4. Members will provide COODErAton and Supporn campaigns for emvirenmental protection and e Jocal Cultural identity thal i
A d nem being vished and not suppart behaviour hat causes camage to the environment, iocal culture. and self-respect of
humanity.
& Members will promote responsibie and sustainadle townsm that utilises tounsm activities to craate endship,
UNGErstanding, and rESpect DEIWEEn pecpie in society.
6. Members wi support tourism activities that are in harmony with the culture, traditions and respect for the law and customs,
anad generate benefits for the community and country vished.

. Standard of professionalism, quality and morals

Image of the country and culture of the Thai people

Respect cultural differences and exchange positive experiences of travelling
Campaigns for protection of environmental and cultural identity
Responsible and sustainable tourism

. Harmony with the culture, traditions , law and customs

.
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Perception of Ethical Sales

Tourists' Satisfaetion

University of the Incomste Word
The Athenaeum

Theoes & Dozertstons

52018

Ethics of Thailand's Tourism Industry

Belavior of Businesses \ /

Demographic of Tourists

Tourists’ Likelihood to Return

Canjansgom Lerigipst Luther Ve

Lnirensily of he Meamare Word gananason ghoanaleom

customer satisfaction, trust, and loyalty to the
company

The salespeople represent a company’s reputation
responsible for building relationships between the
company and customers

Follow this end addticnel works ot Fitps ! sthenos

& pun el e Busiress somemsation Marmgsre and Opeenia
and the Shicacpty Cammans

TN &, Mk etng Comrons,

Recommandad Otstion
Luther Gangznagom Lertsipes, "Ethlcs of Thafonds Tourdzm kdustry” [2016). Theses 8 Dissertatons. 26
et 2y
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Gender

DESTINATIONS HOLIDAY TYPES LAST MINUTE OFFERS

RESPONSIBLE TOURISM IN THAILAND

TRAVEL GUIDES ABOUTUS CONTACT US

PEOPLE & CULTURE

Supporting the staff in the “Land of Smiles’

Poverty levels are still high in Thailand despite the glossy tourist axterior, and the minimum wage Is
painfully low - exacerbated by the high cost of living in the tourist towns where many hotel and restaurant
workers are forced to live, An expensive hotelis no guarantes of workers' rights, 5o contributing to the
local economy Isnot as simple as turning your back on the shoestring backpacker hostels - even staffat
five star resorts may live in basic shared rooms, far from their families, and without the paid holidays to go
home and visit their kids.

‘What you can do
Thia Is an easy one - TIP Thalland's minfmum wage is less than £6 per day, so by leaving a small amount
for serving staff, chambermaids, porters and drivers you can contribute a huge amount to how much they

taba homa ta thair familiae aach dau

€€ LEARN WHEN AND WHY TO WAJ/ THE TRADITIONAL THAI
GREETING - A BOW WITH HANDS PRESSED TOGETHER - IS MORE
COMPLEX THAN IT SEEMS. 9%

Lesley Schofield, from our supplier All Points East, explains:

“Thailand is quite stroctured, it's a very chass-corscious socity Tournts do wass bat some
pecple take it 10 the sxtreme and wai serving staff which i embarrassing for them and they
don't know what to do It's much maore class-conscious thas in the UK 30 it's best 10 Jearn how to
do the wai and who to-don't wai children!”

% 2DEIIDDIID0YPEI: m&(ﬁc«%@m &
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RESPONSIBLE TOURISM TIPS

PR A

Never p

with wild amimal skins and ivary. As well asthreatening the species, this is also illegal and you
could end up with hefty fines or worse.

Bangkok's Chatuchak Weekend Market is the biggestin Thailand It's a great experience - but

avoid the animal stalls. Exotic species such 25 iquanas, alligstors and monkeysare for sale here,

ut sven the kattens and pappies are kept in harrendous conditions, in small, hot cages without faod

and water to prevent them from making 2 mess.

Youmay see arimal parks advertising the chanceto cuddle a tiger cub- never mpport these.
Cubswill have been bred illegally kept in poar conditions and are most likely being reared to the
point when they can be slaughtered for their benes, which are valued in raditional medicine. Any
reapanaible, captive breeding programme will never invite humane to come into contact with
wildlife, as habrtaated big cats can nevar be released.

T snorkelling or diving be sure to travel with a responsible sperator Never touch or stepon
coral, and report any operator who drops anchor om Ive coral.

Though numbers have fallen in recent years, endangered hawisbill and green turtles still

nest on several of Thailand’s beaches - including Koh Tao, meaning “Tortle Island”. Don't disturb
any known tartle nesting sites, and if you go ona night tour 1o see these creatures, be sure youare in
asmall greupand avoid flash photography, which disorientates them. 1fyou are hucky encugh to sse

a turtle while diving, never chase or touchit.

Dress modestly when visiting religicus sites. Thailand's tourist hotspots may be 2 mass of local
and foreign flesh - bt outside of thess regions communities are still largely conservative with
Buddhist and Muslm values, so please dressand act respactfully

d species These include sea turtle shells and eggs.along

S, Meverteush anpens's boad - i &5 the kighest paiet of the bedy and muast be
mewver ghow the scles of your feet. These are the symbolic “lowest” point of the body. and thisis an
extz ernely alfensive gesture

And

“That waman* may have 3 cartaln oo Amangat raveliars, but sutside of the sleaziar
TeEoTtE, Most & re wery conesrvative and it culiurally insppropriate to touch s That woman

22, Muchof Thailand is still very poor and even high-end hotels have been criticised for paying staff

Sie Myen dewant ie

44, Tryandhirealocal guide i possible - yeu'tl back

wrfeasibly law salazies —which dan‘t cover the costs of living in the sxpensive tourist towns which
thay work in Shopping atlocal stalls, sating in local restaarants, tpping gaides, hotel and
restauran staff will have a b ge LEspact on telr inoome. However gving sweets 1o chtldten
whould be avoided. as should giving money to children in the street—even if they are selling
something

» oo ask pe I's polite, respectful and s
wonderful opportunity to sirike up a comversation. You'll come away with a memory of the
encounter.and nat paat a photo And if they are uncemfortable with it — reape<ct that, and leave them
in o

set
1o Jearn fram someane wha reslly knows the area ard culture. This is especially rewarding in the
hall tribe Tegeans ofthe natth

Be carafl when youvisit bl iribes There are many wanderful community torism
arganisations, and cur aperators work with waing Local guid L you to become
partofthe community for the day However, there are alss very 257 ha 5
hers dozens of tourists & 4 en a willage, and trips o res the Karen or Kayan “long-
necked women™ - refugees from Burma who are amed For the metsl rings which elongate theic
necks They are such a lucrative “stiraction” that the Thai government has refused to allow them to
seek ssylum elsewhere, for fear that it will affect tourism
42 Thewater in Thailand is best enjoyed without a jet ski These notoricusly noisy monsters distuth
wildkfe and cther holidaymalke re, 2z well as pelluting the pristine watere yoo are eapposedly here 1o
aee. [ thatalome isnot enough to pat you off be warned that there have been ecama invalving
tourists being charged small fertunss for sllaged damage io the =t skiz

42 Thatfeod is famomsly delicions - but steer clear cd bird nest soup, popalar amongst the Chinese
community. It is made fram the nests of swdftlets -wh b sulferi It of the
increzzing demand for neats, the most expeneive of which mmand th s of pounda per
lalogram. Workirg condrhions far mest harvesters ave precarions, as they chimb dezens of metreaup
rickety ladders inside caves: injury and even death are ot uncommen.

O Awvoid endangered species and respect to animals
0 Responsibility and respect to local culture and traditions
as well as environment and Food

Outraged Thai locals accuse
'inappropriate’' Chinese tourists of
cultural faux pas after photos show
visitors washing feet and sandals in

public sinks

- Holidaymakers were photographed in bathroom on island of Phi Phi
= Upsetlocals said the tourists committed a cultural faux
= N2y oglis AT IRl IS TN © DL o183 S NS QeSS UISS o

« A number of incidents has strainedirelations between locals and visitors
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At the thirteenth WTO General Assembly
{Santiago, Chile, 27 September - 1 October 1999)

Approved the Agreement on Cooperation and
Relationships between the United Nations and the
World Tourism Organization

ween peoples and societies

Article 2

Tourism as a vehicle for individual
and collective fulfilment

ok

Article 3
Tourism, a factor of sustainable
development

AN
A/Z;—f_?:’\ [~
| If“
5..4_.1_1_#/\

Article 4
Tourism, a user of the cultural her-

ftage of mankind and a contributor
to its enhancement

Tourism’s contribution to mutual

O The ethical values common to humanity, with an
attitude of tolerance and respect for the
diversity of religious

O Tourists should observe the social and cultural
traditions and practices of all peoples

understanding and respect bet-

++ Tourism activities should respect the equality of
men and women; they should promote human
rights

Their economic, social and cultural benefits, and
also their risks, should be encouraged;

.
<

» All the stakeholders in tourism development
should safeguard the natural environment

» To protect the natural heritage composed of
ecosystems and biodiversity and to preserve
endangered species of wildlife

» They respect the natural heritage and local
populations (Natural tourism & Ecotourism)

¥" Tourism policies and activities should be
conducted with respect for the artistic,
archaeological and cultural heritage

¥" Tourism activity should be planned in such a way
as to allow traditional cultural products, crafts
and folklore to survive and fiourish
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Local populations should be
2 O o associated with tourism activities
/. \’ o Tourism policies should be applied
/N /N in such a way as to help to raise the . -
Articte & standard of living of the =] QO The ) fundamental rights of
populations of the regions . =) salaried  and  self-employed
Tourism, a beneficial activity for | o Should carry out studies of the N workers in the tourism industry
host countries and communities impact of their development /\ and related activities, should be

guaranteed under the

Article 9 supervision of the national and
Rights of the workers and entre; local administrations

projects on the environment and
natural surroundings

Nog = Tourism professionals have an prencurs inithe touriem i i acquire appropriate initial and
,\// obligation to provide tourists with continuous training
\;_,/\ objective and honest information
Article & on their places of destination and
Obligations of stakeholders in on the conditions of travel,
tourism development hospitality and stays s ;;\
«+ The universal right to tourism must ‘\ +7
Y be regarded as the corollary of the N L » The stakeholders in tourism
E% right to rest and leisure, including Article 10 development should recognize
reasonable limitation of working the role of international
™ hours and periodic holidays with | ion of the prindipl institutions
Article 7 pay of the Global Code of Ethics for
x p " " Tourlksm
Right to tourism < Family, youth, student, tourism for
people with disabilities, should be
encouraged and facilitated
v They should have access to places of
transit and stay and to tourism and

cultural sites without being subject to
excessive formalities or
discrimination

Articie 8

Liberty of tourist movements

Qéémmoaa@&oé:gn@cﬁ Ethics for Tourism §¢ oSaqdq) 5
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GLOBAL CODE OF ETHICS FOR TOURISM

" Tourism is a genuine driver of solidarity and
development. Let us all fully harness its power to bring
people and communities together, abiding by the
Global Code of Ethics for Tourism. This way tourism
can keep delivering better oppeortunities and

sustainable developrnent for millions across the globe. e

Zurab Pololikashvili,
UNWTO Secretary-General,
August 2020
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Topics To Be Covered

* Introduction
* Ethics, CSR And Triple Bottom Line

* Importance Of Ethics In Tourism

* Ethical Component In Tourism And Its Application
* Ethics And Industry Operations

* Organizational Ethics Towards Workforce

* Ethics And Consumers

* Recommendations



Introduction

Ethics, CSR And Triple Bot

SO

The tourism and hospitalityindustry has become 2 major d
for economies all over the world covering 3 wide range of ind|
yet interdependent sectors like transport, accommodation, travel
services, food and beverages, recrestion and entertsinment.

Though this service industry hasbeen identified asgoldengoose in
terms of bringing multifarious benefits, it has also become oneof the
partners with other manufacturing industriesin taking the blame for
causing destruction along with development.

Regardless of being a service industry, the tourism and hospitality
sector isbeing held responsiblefor adverse impactsand ireparable
damages tothe physical environment and societies.

Ethics is explained as differentiating between ‘good and bad’, ‘¢
wrong’ or ‘morally correctand incorrect’
As ethics encourage responsible conduct and accountability, theyneed
to be embedded into every sphere of an individual's life and every
aspectofan organization’s operationsfor the interest of universal
welfare.

CSRis based onthe premise of adopting voluntary initiatives and
includes responsibility towards society, communities, abiding by legal
regulations and accountability for environment protection.

Ethical conduct of businessis geared towards enhancing profits, public

image, employeerelations and credibility. However ethics are usually
not codified intolaw.



Triple Bottom Line - TBL

Importance Of Ethics In To

aJ

The ‘Triple Bottom Line’ (TBL) is closely related to both Ethic
approach (Elkington, 1997).
i) maximum profitsii) preserve and enrich the physical environment a'li 4
iii) provide maximumwelfare to communities and society.

Alternately the TBL approach alignswiththe 3 P’s i.e. ‘Profit, Planet and
People’thatcorrespondto economic, environmental and social
dimension, respectively.

The TBL approach to hospitality and tourism management offers several

benefits

cause significant damagestothe environment and there w: E
need to reflect upon introduction of some businessethicsin the 7
interestof sustainability.

The United Nations World Tourism Organization [UNWTO) initiated a
pioneer measure in 1993 by approving the ‘Global Code of Ethicsfor
Tourism’ (GCET)



Global Code of Ethics For Ti

R

. The GCET outiines 10 Principies {covered under 10 Articles), forallps

of tourizm. The principles are as folows:

Ethical Component In Tourism
Application

1: Tourism’s contribution to mutual understanding and respect
between peoples and soceties.

2: Tourism 3s 3 vehicle for individua! and collective fulfillment.
3: Tourism, a factor of sustainable development.

4: Tourism, 3 user of the cultural heritage of mankind and contributor
to its enhancement.

5: Tourism, 3 beneficial activity for host countries and communities.
6: Obligations of stakeholders in tourism development.

7: Right to tourism.

B: Liberty of tourist movements.

8: Rights of the workers and entrepreneurs in the tourism industry.
10: Implementation of the principies of the Global Code of Ethics for
Tourism.

To understand the ethical component intourism, it is impor -
understand the complex nature of the tourism industry.

It comprises of several sectors, small and medium size enterprises .
[SMEs) other directly and indirectly related industries and stakeholders
In tourismthe primary stakeholdersfor 2 business comprise the service
providers, employees, suppliers, customers, government planners and
policy makers, shareholders etc.,, while secondary stakeholders are local
communities, media, non governmentorganizations, environment
groups, indirectly related industry players and general public.

Itis evidentthatunderstanding theissue of ethicscan berather
complicated inthe tourism sector.



Organizational Ethics Towards W

9

resources, deforestation, destruction of flora and fauna, environment
polution (3, water, noise, sewage and visual), Co2 emissions through
industry processes and transport fuel emission

These have emerged as some of the prime issues that plague ethica!
concerns related to industry operations.

Ethical operations 3lso extend to the suppiers in the context of delivering
what they promised and satisfying the consumers or else providing due
compensation to customers on failure of provision of services.

Recycing of waste, use of energy efficent fuels, aternate energy resources,
rain water harvesting, use of sofar energy for heating, cooking and even
operating vehicles, are some ways in which accommodation, transport and
tourism related suppliers are trying to incorporate ethics in their operations

Being a service sector tourism industry is abor intensive. Host and guest it
extremely crucial in this people oriented service sector

long working hours, low wages, tough working conditions and uswslly an obsarejob
profile.

The ethical dimension towards the workforee includes respecting workers rights,
providing job security, equal opportunity for genders, provision of sfe working
environment, protection against sexwal harassment, forced labor and child labor, and
providing education, training and capecity bulding

in terms of manpower recruitment ethics come into question when outside labor is
provided employment rather than training and recruting of ‘ocal workforce’ It is
further questioned that lower level jobs are given to locls while outsders are absorbed
in higher managerial positions



Ethics And Consumers

Recommendations

5

tourists 3'so need to understand the concept of ‘responsible trave! with

SN

Ethical behavior is not a responsibiity of suppliers alone. ‘E
Consumersm’ has emerged 35 3 new buzzword in trade.
Tourists not only leave behind their footprints on the physical environment
but even on the highly sensitive socio cultural environment.

Tourists should consider their role to be proactive in educating and
sensitzing themselves about the destination and culture prior to their vist

regard to use of services and facities during travel,

Tourism development and touists themselves should TR
traditions and practices of all peoples, including thase of mincrifies and)
pecples and to recognize their worth ‘
Tourism activities shoud respect the equality of men and women;

Al the stakeholders in tourism development shoud sfeguard the natusi
environment, cultural heritage;

The fundamental rights of slaried and seif-employed woriers inthe tourism
industry and related activities, should be guar- anteed

Salaried and self-employed workers inthe tourismindustry and related activities
have the right and the duty to acquire appropriate initial and continuows training:
they should be given sdeguate sooal protection job insecurity

Exchanges of experience offered to exscutives and workers should be facilitated



Thank you
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What is Sustainable Tourism?

- Tourism that is based on the principles of sustainable developments.

sustainable

developments

Economy ‘ ' Environment

Ensure long-term  economic Make optimal use

operation environmental resources
Provide benefit to all stakeholders
Stable employment Making ecological process

Contributing to poverty - Respect the host

community

- Conserve cultural
heritage and traditional
value

resources and biodiversity

of

Social services to community Society Conserving natural




Sustainable tourism

Sustainable tourism is the tourism that takes full accounts of its current
and future economic, social and environmental impacts, addressing the

needs of visitors, the industry, the environment and host community.

(UNWTO)

Sustainable tourism development in Inle Lake
Why sustainable tourism development is needed in Inle Lake?

the hub of tourism in Shan States and gateway to surrounding
destionations

250,000 visitors arrivals over 2013 - 2014

Cultural and natural heritage area

Home to diverse ethnic minorities

Traditional lifestyle of community

Area of biodiversity and conservation
To prevent overtourism in Inle lake, sustainable tourism development is needed to

implement.

Destination Management Plan of Inle lake (2014 -2019) was launched.




Inle Lake ( the hub)

O Ywarngan
(Agritourism)

Inle Lake - o CBT Villages

(Samakar, _ __)

Rural tourism

(Tourism villages)

9 Ecotourism

(Trekking in Kalaw)

CHAPTER 2

The importance of community in

y -

sustainable tourism
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Key Players in Tourism

Visitors

Environment

Community participation is essential for the sustainable tourism development.

Community must participate in tourism if their livelihood priorities are to be reflected

in the way tourism is developed.

If sustainable tourism is to be achieved, functional participation must include the local

community to meet the predetermined objectives related to the development projects.

The principle behind the community participation is easy to promote, but the practice

is far more complex. (Kim, 2014)




CHAPTER 3

Codes of ethics in tourism

- Codes of ethics is a roadmap for responsible and sustainable
tourism development endorsed by United Nations Generally
Assembly in 2001.

Its Aim is to promote responsible, sustainable and universally

accessible tourism in the framework of the right of all person to

use their free time for leisure pursuits or travel with respect for the
choices of society of all people.
There are 10 principles which are intended to help the sectors

benefits while minimizing any potential negative impacts.




Article (1)

Article (2)

Article (3)

r+> Ethical Principles of Community ‘-(=<

Tourism’s contribution to mutual understanding and respect between peoples and societies
Tourism activities should be conducted with the attributes and traditions of the host
community and in respect for their laws, practices and customs. The host communities should

acquaint themselves with and respect the tourists and provide the safety of tourists.

Tourism as a vehicle for individual and collective fulfillment
Tourism activities should promote tolerance and gender equality, respecting human rights

while combating the exploitation of the most vulnerable groups in society.

Tourism, a factor of sustainable development

Tourism practitioners should safeguard the environment and natural heritage, preserve

resources, and avoid waste production, ideally by agreeing to limitations on their activities in

highly sensitive areas.

Article (5)

F)w Ethical Principles of Community «F

Article (4) Tourism, a user of the cultural heritage of mankind and a contributor to its enhancement

The communities have particular rights and obligations to tourism resources and should

conserve them. Tourism development should enhance the community.
Tourism, a beneficial activity for host countries and communities

Local community should be associated with tourism activities and share equitably in the
economic, social and cultural benefits they generate. The studies on the impact of the

development projects on the environment and natural surroundings are essential.




>-)-> Ethical Principles of Community «(-4

Article (6) Obligations of stakeholders in tourism development

Tourism professionals should provide tourists with objective information on destinations and
conditions of travel, demonstrating concern for clients’ security, ensuring suitable insurance

and assistance systems, and supporting tourists’ cultural and spiritual fulfillment.

Article (7)  Right to tourism

Everyone has the right to travel. Family, youth, student, elder and people with disabilities,

should be encouraged and facilitated.

r+> Ethical Principles of Community ﬂ{#

Article (8) Liberty of tourist movements

The community should communicate the tourists without discrimination. The public
authorities must facilitate the access between the countries or states.
Article (9) Rights of the workers and entrepreneurs in the tourism industry

The community should be involved in local development, avoid the excessive repatriation of

profits, and guarantee workers’ fundamental rights.

Article (10) Implementation of the principles of the Global Code of Ethics for Tourism

The public and private stakeholders in tourism development should cooperate in the

implementation of these principles.




CHAPTER 4

Travel Philanthropy

What is Philanthropy?

Philanthropy is the giving of time, money, and know-how to advance the
common good.

What is Travel Philanthropy?

Tourism businesses and travelers making concrete contributions of time,
talent, and treasure to local projects beyond what is generated through the

normal tourism business (Travellers’ Philanthropy Handbook)




The Purpose of Travel Philanthropy

- To help tourism business actively involved as ‘ good citizens’ in their travel
destination

- To assist local projects that promote social empowerment, education and
entrepreneurship that lead to sustainable, long-termed development and
environmental conservations

- To enrich the travel experience through meaningful, collectively, sensitive

and productive interactions with host community

The Origin of Travel Philanthropy

Tourism Ecotourism Travel Philanthropy

(Travel for leisure (Tourism + Good (Ecotourism + Giving

or business) practices) back to host

community)




How to make a successful philanthropy project?

Learn the host community’s beliefs, practices and values,
Observe and prioritize the needs,

When selecting projects, focus both on the needs and its causes,
Address and diversify more than one need,

Enhance donations through visitor experiences,

CHAPTER 5

Case Study of Travel

Philanthropy

E—
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Lampi Foundation

It is located on the Lampi Marine National Park in the
Myeik Archipelago.

The resort, set within the Wa Ale island, is an ecotourism
project and open in 2018.

It helps fund the social welfare and conservation projects
in the region.

20 % of the resort profit are given back to these projects.
It has initiated a coral protection programme, along with
support, education and medical programmes to the local

community.

Tourism Villages in Shan States

[SLAND RESORT

MYEIK ARCHIPELAGO, MYANMAR

- Although the implementation of Tourism Villages is not fully covered the

purposes of travel philanthropy, the goal is to improve lives and community

by supporting infrastructures, knowledge about tourism, environment,

hygiene, employment and empowerment.




Lu yoe Taung Village
Taunggyi

Ho Kyin Village

Kyaing Tong

Kyaukkacha Village
Hopone

Hway Yone Village

Pan Lon Village
Si Seng

Kone Lan Village

Nam Sam

Implementation process

Building infrastructures

Basic transportation like
jetty, road,
- Public area like welcome

centre and toilet

Capacity building

Courses about tourism
industry, waste management
Upgrading local products

and food

Taw kyae Village
Ywar Ngan

Kyauk Taw Village
Naung Cho

Loi Lin Village Sai Mon Village

Moe Ne Kun Hein

Promotion and Marketin

- Taking photos and videos
of village
Promoting map and
pamphlat

Inviting travel agencies




Q()

Suggestions for travel philanthropy projects

When the destinations are chosen, the respective DMO have to make the
standards of them,

Maximizing the positive impacts of tourism and minimizing the negative one
must be prioritized and giving courses to the local about the industry,

Ethics of community in tourism industry is needed to launch,

The stakeholders have to distribute different ethics of community for
respective destinations,

Strengthening the DMOs and they should help the host community prosper
and encourage the local to participate in the industry.

The actors in tourism industry should conserve all natural and

Conclusion

The healthier the environment and the more its community feels
that they involve in the development of tourism, the more likely

that the tourism industry will be sustainable over the long-term.
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